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Total visitors Origin of visitors TOP 10 visitor countries
Germany 33% Abroad 67% = Germany
= |taly
5 6 1 1 Europe 81%
l i = Netherlands
-EU 72%
y - Non-EU 9% = France
= Great Britain/Northern Ireland
O O Non Europe 19% Turk O
- Asia 1% ureey
= North America 3% = Belgium Eq I I
I - Africa 2% = Spain /
= South and Central America 2% = South Korea
4 - Australia 1% « USA A
Primary interests of MEDICA visitors Primary interests of COMPAMED visitors
Manufacturing of finished products 1 70/0
| i ddi ti dical i t
a:j%lz\i:ens lagnostics/medical equipmen 890/0 Manufacturing of components 140/0
Manufacturing equipment 130/0
Laboratory equipment/diagnostic tests 4L4% Software. IT 12%
. 0
Disposables and consumables 220/0 Components, modules, OEM equipment 1 2 /0
Raw materials, materials, adhesives 1 00/0
. 0
IT systems and IT solutions 14 /0 Electrical components, electronical components 1 00/0
. . 0
Physiotherapy/orthopaedic technology 1 20/0 Technical services 8 /0
Microtechnology 70/0
Economic sector Portal figures
= Industry/manufacturer 390/0 7 3 M | O
= Medical care centre 2 1 0/0 - Page impressions - -

. -
_ g - O
= Trade/buying group 17% - Unique users 1 . 1 M 0. -
- Laboratory/research & science 90/0 of which, 2.5 million page impressions and 225,000 unique —J l

users in November

= Hospital operater/cost bearer/public authorities/ o o

associations 4 /0
Professional position Overall evaluation
R0 65% 0

b-@ 0 Recommendation rate 9 2 /0

] Senior and middle management
Messe
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